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OABC MARKETING & 

ADVERTISING GUIDELINES
There are many ways to promote your brand and highl ight  your company’s products and 
services through the OABC network.  Most of  these opportunit ies are free of  charge for  al l  
members.
 
Whi le the main aim and mission of  the OABC is to foster  commercial  development between 
Oman and the USA,  we are also focused on creat ing an act ive business networking 
community here in Oman. 
 
Reaching out to this network and offer ing special  benefi ts to other members is  one way to 
bui ld relat ionships,  and voicing your thoughts on specif ic  topics through editor ial  art ic les 
in the OABC newsletter  al lows others to discover your own unique perspective and 
strengthens your credibi l i ty  and brand.    
 
From advert is ing to co-host ing events,  please read on to discover more ways to take part  
in  the OABC network.
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EDITORIAL CONTRIBUTIONS
The OABC has a number of  opportunit ies avai lable for  member companies to voice 
important  opinions,  highl ight  their  own products or  services,  and otherwise reach the 
business community with specif ic  communicat ions or  news through our quarter ly  
newsletter  and email  blasts.
 
Whi le many other publ icat ions and e-newsletters charge high rates for  advertor ials and 
similar  content ,  this is  a special  benefi t  you receive at  low-cost or  even free of  charge with 
your membership,  and we encourage al l  members to take advantage of  i t .

All  of  these content contr ibutions (paid and unpaid)  wi l l  be hosted on the OABC website 
and l inked to on LinkedIn,  Facebook and Instagram.

These guidel ines are for  authors of  art ic les and explain our editor ial  requirements:

Al l  mater ials must be submitted in Engl ish.
Avoid industry jargon because the magazine has a diverse readership.  Remain object ive 
and avoid f i rst  person narrat ive ( I/we).
Before publ ishing an art ic le ,  we always ask for  your authorizat ion due to the fact  that  
dur ing the editor ial  process,  nat ive Engl ish proofreaders and editors revise and pol ish 
the submitted text .  Whi le expert  in  Engl ish usage,  they are not subject  matter  experts.

The OABC Newsletter  is  del ivered electronical ly  and quarter ly  to subscribers:  both 
members and non-members.  The newsletter  current ly  reaches more than 1,600 
businesspeople and associates of  the OABC. Advert is ing opportunity  is  open to OABC 
members only.  
     
The purpose of  the newsletter  is  to provide relevant ,  up-to-date information on OABC news,  
upcoming events,  and highl ights or  news about member companies.  I t  features stor ies,  
information,  resources and advert is ing from members.    
 
There are two ways to contr ibute to the newsletter :  editor ial  art ic les and advert isements.

1. THE OABC NEWSLETTER
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UNPAID CONTRIBUTIONS TO THE NEWSLETTER
Expert  Art icle
An object ive art ic le discussing the top ic of  the part icular  issue.  No mention of  the 
company or  i ts  services in the text .  One page free of  charge.
•  Headl ine:  10 words
• Intro:  30-50 words
• Text :  800-900 words
• Pictures welcome
• Company Logo
• Author ’s  info (Name,  Posit ion,  Prof i le  picture)

Member News
Short  press release (150-250 words) with the latest  news.  Free of  charge for  AmCham 
members only.
•  Headl ine:  10 words
• Text :  max.  250 words
• Pictures welcome
• Company Logo

PAID CONTRIBUTIONS TO THE NEWSLETTER
Paid art icle
An art ic le promoting the company,  i ts  act iv i t ies or  services on one or  two pages.  Price:  100 
OMR/ page
•  Headl ine:  10 words
• Intro:  30-50 words
• Text :  800-900 words
• Pictures welcome
• Company Logo
• Author ’s  info (Name,  Posit ion,  Prof i le  picture)

1.  An interest ing HEADLINE (max.  10 words) that  provokes interest  in the art ic le.
2.  A br ief  INTRODUCTION (30-50 words) introduces the reader to the topic.
3.  CORE TEXT (800 words including pictures/f igures or  900 words without 
pictures/f igures).
•  SUB-SECTIONS introduced by short  sub-headl ines that  make the text  easier  to read.
•  CONCLUSION wraps up the topic.
4.  AUTHOR’S SIGNATURE & PHOTO: name,  t i t le  and a smal l  portrait  photo of  the author.

REQUIRED STRUCTURE OF SUBMITTED ARTICLES



ADVERTISING

Paid interview
Interview with company CEO or other company representat ive on one or  two 
pages.  Price:  100 OMR / page
•  Headl ine:  10 words
• Intro:  30-50 words
• Short  biography and portrait  picture
•  Text :  800 words
• Company Logo

Advert is ing is  l imited to 20% of the newsletter  and is  contained in a sect ion ent i t led 
“Member News.”  
 
Advert is ing in the newsletter  is  avai lable to current  OABC members whose membership 
fees are paid ,  and is  subject  to the Terms and Condit ions out l ined in this document.
 
Types of  Advert is ing:

1.      Announcements about complimentary products or  services for  OABC Members — Free 
of  charge.    
a.        The offer  should be free or  heavi ly  discounted for  OABC members,  or  of  s ignif icant 
value (Minimum 40% off) .
 
2.      Advert isements for  fee-based services,  events and products for  sale.    No discount or  
offer  necessary ,  but  we bel ieve these should also include an exclusive discount or  special  
for  OABC members whenever possible ,  for  maximum impact — as fol lows:
·            Premium membersare el igible for :
o   Two (2)  advert isements per  year in the OABC Newsletter .
·            Corporate membersare el igible for :
o   One (1)  advert isement per  year in the OABC Newsletter

Copy Requirements:
 
Copy is  l imited to 80 words,  1 high qual i ty  image,  and a l ink to the member ’s website.    The 
OABC team reserves the r ight  to  correct  spel l ing and grammatical  errors as required.    
 
Deadl ine:
 
The deadl ine is  rol l ing and depends on the next  newsletter  release date.    Pr ior i ty  is  assigned 
on a “f i rst  in”  basis with up to 5 ads per newsletter .



Procedures:  
 
Emai l  to meruyert .shagmanova@oabc.org to request advert is ing space .
 
Suitabi l i ty :  
 
The OABC reserves the r ight  to refuse advert is ing i f  i t  does not comply with our pol ic ies or  
we deem it  unsuitable for  our  readership.    At  a minimum, half  of  the ads sent by a member 
company annual ly  should include exclusive specials for  OABC members only.    Please note 
that  we wi l l  not  publ ish ads that  contain ,  promote or  in  any way al lude to the fol lowing:      
·          Discr iminat ion and violence   
·           I l legal  products and services     
·          Pol i t ics or  rel igion
·          Sexual  content ,  or  adult  products 
·          Sol ic i tat ion of  funds     
·          Tobacco and cigarettes or  tobacco-related products     
·          Weapons     
·          Gambling     
·          Alcohol ic beverages as the main focus

2. OABC’S SOCIAL MEDIA
OABC has a presence on Facebook,  L inkedIn,  Twitter  and Instagram.   We are pleased to 
post member-only offers on these pages.    We wi l l  a lso post editor ial  content writ ten for  the 
newsletter ,  and can retweet or  post  company news if  you send i t  our  way.
 
We are open to contests ,  creat ive ideas and other unique ways to reach out to the 
membership to co-create value for  your own brand and the members.    Event ,  d inner or  
weekend stay vouchers given for  pr izes make posts much more visible and engaging,  and 
we are happy to work with you on this — there is  no charge to advert ise in this way.
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3. EMAIL BLASTS TO ALL MEMBERS
OABC sends promotional  emai ls to al l  members,  solely  focused on one company’s specif ic  
special  pr ic ing or  event ,  apart  from the newsletter .  As stated above,  the offer  should be 
free or  heavi ly  discounted for  OABC members,  or  of  s ignif icant value (Minimum 40% off) .

4. INFORMATIONAL EVENT OR NETWORKING 

EVENING MANAGEMENT SERVICE
The OABC team is pleased to organize a unique event in partnership with your company,  
include the event on the upcoming OABC events l ist ,  and offer  promotional  support  
through oabc.org,  social  media and email  invitat ions to the business community.
 
There is  a modest organizer ’s  fee for  this service.

FORMATS
Morning Briefing
8:00 am              Registrat ion of  Part ic ipants
8:30 am              Welcome and Introduction
8:40 am              Presentat ion (45 to 60 minutes,  including Q&A)
9:40 am              Event ends

Lunch
12:00 pm             Registrat ion of  Part ic ipants
12:30 pm             Lunch is  served
1:00 pm               Welcome and Introduction
1:05 pm               Presentat ion (15 to 30 minutes,  including Q&A)
1:40 pm               Event ends

Business Networking Night
6:00 pm               Registrat ion of  Part ic ipants
6:30 pm               Welcome and Introduction
6:35 pm               Presentat ion (20 -  30 minutes,  including Q&A)
7:00 pm               Networking Cocktai l  Reception
8:30 pm               Event ends



For some industr ies ,  a  shorter  presentat ion and a v ideo makes more sense to attract  a 
greater  crowd and provide greater  v is ibi l i ty  to the presenting company.    We wi l l  work with 
your team to create a high- impact event for  your unique audience.
 
The important  thing to note is  that  for  one ent ire event ,  your company is  the star  and focus 
of  the day,  with minimal  work from your team’s side.

For examples of  successful  partnerships with member companies for  a variety of  events,  
please cl ick here:
 
Renewable Energy Ser ies by PDO and OPWP
Internet  of  Things by Cisco Systems
VAT Seminar by Ernst  & Young
VAT Seminar by Crowe Horwath
Grand Ramadan Iftar  by Boeing
Networking event by Page Middle East ,  a  General  Dynamics Company
Networking event by Radisson Blu Hotel  Muscat
Networking event by Park Inn by Radisson Muscat
Food pair ing event by OUA
 
To help you achieve your event object ives,  we need from you:
 
1.  A short  explanation (500~750 words) about your topic and why i t  wi l l  be helpful  to 
AmCham companies’  executives and associates.
2.  A photo and biographic information about the speaker(s)
3.  Your presentat ion,  so that  we can (a)  have i t  prepared for  you on our laptop computer  
and projector ,  a l l  you have to do is  show up during the “Registrat ion” 30-minute per iod 
before the event ;  and (b)  upload i t  to the AmCham web site AFTER the event ,  so that  i t  wi l l  
act  as a continuing message for  your product/service.
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Premium Membership is  the top t ier  level  avai lable to member companies that  desire to 
support  the vision and mission of  the OABC.
 
With the generous support  of  i ts  Premium Member companies,  the OABC is able to meet i ts  
mission at  a much higher level .  
 
In  addit ion to VIP events and other benefi ts ,  Premium Membership includes a host of  
benefi ts to increase visibi l i ty .
 
One al l - inclusive Premium Membership annual  bi l l ing simpl if ies businesses’  sponsorship 
efforts.  Benefi ts in each Premium Members’  Package include:

5. OABC PREMIUM MEMBERSHIP

Logo on “Premium Members” banner on AmCham website homepage
Logo on “Premium Members” banner in Quarter ly  Newsletters
Company prof i le  on the “Premium Members” page on AmCham website
Corporate prof i le  on screen during cocktai l  reception at  Members’  Nights
Special  recognit ion at  al l  business events’  backdrop/banner
Special  recognit ion in al l  emai l  s ignatures



I t  is  free to advert ise your event ,  promotion,  or  other  in i t iat ive on the OABC partner 
calendar ,  found here:  https://oabc.org/partner-events-2/.
 
Whether ongoing,  weekly or  one-t ime,  there are ways to l ist  this event and let  members 
know what is  happening and that  you’d l ike to see them register  or  attend.

6. THE OABC PARTNER CALENDAR
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The goal  of  the Member Benefit  Program is to foster  business interact iv i ty  by foster ing a 
streamlined referral  & incentives network amongst our vast  community.    We invite our 
members to avai l  complimentary entry into this program to offer  ongoing,  exclusive 
promotions and incentives to al l  valued members within the OABC network.
 
The benefits of  your part ic ipat ion in this program are mult i fold ,  but  pr imari ly ,  the Member 
Benefit  Program enables your business to cult ivate brand awareness and attract  loyal  
customer demand to your products/services through a year long promotional  campaign on 
OABC’s platform.
 
Whether you are a premium or corporate member ,  the OABC Member Benefit  Program is an 
ini t iat ive designed to enhance your membership investment.  Members can avai l  f rom the 
below exclusive offers and discounts upon the presentat ion of  their  Membership Card.
 
In exchange for  your part ic ipat ion,  a l l  OABC member part ic ipants in the Program wil l  
receive:

7. THE OABC MEMBER BENEFITS PROGRAM

Company logo and incentive descript ion on new OABC website
Reference to promotion in the “New Member Welcome Pack”
Reference to promotion in al l  renewal  packages sent to renewing members
A promotional  emai l  introducing the offer  to al l  OABC members upon signing up
Promotion to be included in next  OABC Monthly Newsletter  after  s igning up
Promotion to be featured on OABC’s social  media channels upon signing up

If  you would l ike to part ic ipate in this unique opportunity  to raise the prof i le  of  your 
business within our community ,  p lease complete the Program Appl icat ion Form 
(www.oabc.org/benefit/)  and include al l  required attachments below. Please al low one 
week for  a formal  review and response from our team.

https://oabc.org/partner-events-2/
https://oabc.org/partner-events-2/
http://www.oabc.org/benefit/


1.  Enrol lment in the Membership Benefit  Program is avai lable to al l  OABC premium and 
corporate members on a complimentary basis as part  of  their  membership benefi t .
 
2.  Offers may be a general  discount or  appl ied to a specif ic  product or  service l ine.  The 
OABC reserves the r ight  to reject  offers i f  not  deemed to be of  s ignif icant value to OABC 
members.
 
3.  The Member Benefit  Program offer ,  promotional  graphic ,  company logo,  and corporate 
contact  information wi l l  be l isted onl ine at  oabc.org and promoted as a part  of  OABC’s 
Member Benefit  Program awareness campaigns.
 
4.  Offers l isted must be val id and redeemable for  a minimum one year term and wi l l  be 
automatical ly  renewed thereafter  unt i l  the part ic ipat ing company not if ies OABC of 
modif icat ion or  removal .
 
5.  The OABC is not  l iable for  any merchandise,  service,  product ,  or  i tem purchased or  
received by OABC members under this program.
 
6.  The OABC reserves the r ight  to cancel  a company’s enrol lment in the Membership 
Benefit  Program should there be deemed a need to by the organizat ion or  i ts  Board of  
Directors.
 
7.  Part ic ipat ion in the Membership Benefit  Program does not represent an OABC’s 
endorsement of  any company’s products or  services,  but  rather  is  only a platform provided 
to help foster  member communicat ion and value.

PROGRAM GUIDELINES
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While this offer  tends to mainly  excite hotel  members and other food and beverage out lets ,  
there are opportunit ies here for  al l  types of  companies,  and al l  members benefit  as 
consumers looking for  information.
 
During certain t imes of  the year ,  when a lot  of  events are on in Oman,  the OABC rounds up 
al l  of  the promotions and plans into one l ist  to make i t  easy for  members to v iew them in 
one place.
 
Christmas,  Easter ,  Ramadan,  Summer Specials and Discover America are covered by our 
team and al l  events are “rounded-up” into one huge l ist .    This l ist  is  heavi ly  marketed via 
paid ads on social  media and web traff ic  increases because Oman residents (members and 
non-members al ike)  cl ick to v iew the ful l  calendar of  events.
 
To submit  your l ist ing of  events,  family-fr iendly act iv i t ies or  summer specials ,  s imply emai l  
them to the OABC team as soon as this information is  avai lable ,  with any f lyers or  images 
you have as wel l .  
 
Contest  vouchers or  discounts for  members always help to spread buzz but  we leave this 
to your team to determine what works best  for  you.

8. SEASONAL ADVERTISING OPPORTUNITIES 

AND EVENT ROUNDUPS

THANK YOU FOR YOUR PARTICIPATION.

For advert is ing of  your own products,  services,  and events,  please 
contact  meruyert .shagmanova@oabc.org.
 
To upgrade your membership to Premium, request an opportunity  to co-sponsor an event 
with the OABC,  or  to discuss topic ideas for  the OABC newsletter ,  p lease emai l  Rebecca 
Olson at   rebecca.olson@oabc.orgor cal l  +968 9721 2137.
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